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Abstract

The aims of this research were 1) to study the business adaptation of gems and jewelry
entrepreneurs in the opinion of gems and jewelry association members in Chanthaburi Province and
2) compare the business adaptation of gems and jewelry entrepreneurs by gender, age, education,
marital status, monthly family income, and work experience in the gems and jewelry business.
The 188 entrepreneurs registered as members of gems and jewelry association with Office of
Commercial Affairs Chanthaburi Province were chosen as a research sample group. The questionnaire
with the three and five rating scale with the reliability level of 0.89 was used as a research tool.
The statistical analyses were percentage, mean, standard deviation, t-test, F-test and Scheffe test.

The research findings showed that 1) the overview cognition level of gems and jewelry
entrepreneurs was moderate. When each aspect was analyzed and sorted in descending order,
the following aspects were revealed : domestic and overseas markets, competition promotion, and
factors of production. 2) The overview business adaptation level of gems and jewelry entrepreneurs
was moderate. When each aspect was analyzed and sorted in descending order, the following
aspects were revealed : the business adaptation of product, distribution, price, and promotion.
3) When the business adaptation of gems and jewelry entrepreneurs with different gender, age,
education, marital status, work experience, monthly family income, and cognition was compared,
the results showed that the factors of different gender, age, education, marital status, work
experience, monthly family income, and cognition in gems and jewelry entreprencurs affected
their opinions with the statistical significance level of .05. The gems and jewelry entrepreneurs

with different gender and status had no different attitudes towards the business adaptation.





