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Abstract

The objectives of this research were to: 1) study the problems of local mass media in
the northeast Thailand, 2) study the use of and adaptation to online social media by private local
mass media companies and government agencies, 3) study the general use of online social media
by the residents, and 4) study the model for local mass media to adapt to social media. This research
used the mixed method approach. The qualitative portion interviewed 10 mass media executives in
northeast Thailand. The sample for the quantitative portion was a sample of 800 residents, the data
of which were analyzed by survey research. The analytical statistics used were: frequency value,
percentage value, T- test and analysis of variance.

The results found were: 1) local mass media in northeast Thailand, which consisted of
newspapers, community radio stations and outdoor movie theaters, faced the following platforms:
implementation budget, technology, administration and presentation, 2) private mass media
companies easily adapted to use online social media due to the large number of application
platforms which facilitated the presentation of text, image and sound which enabled news reporting.
The Government Public Relations Department, Region 1,KhonKaen and the National News Bureau
presented information via online social media systematically and properly by consistently

developing personnel potential, 3) the local residents received news on their mobile phones via the



following online social media platforms: Facebook, Line, and YouTube. They spent an average of
2-3 hours a day online, with each exposure lasting 11-30 minutes. They shared news stories with
family, friends and acquaintances 2-3 times a day. They had expectations of reality and accuracy.
The difference in online social media use by the residents, when classified by gender, age, status,
income, education and career, was statistically significant at the .05 level, and 4) the model used
by these mass media companies was successful because they followed the online social media

behavior of the residents, thus allowing them to present their news quickly, accurately and properly.
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