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AIAAIALUANATNY

a

a { a g
aaaf1unsnaaey 12 l¥mmagoualsns s zian ULl slsIunaRe)
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1Y fn125 7 25-351 36-461  wnn 461
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@ a =3 y 1 v @ o W
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nadana1fosndn .05 vanawlsidsavvesdeyannngu lumidusziinisnaaouy

[ @ o

U A, 4 1 1 { 9 1 o/ 4 o
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NNADA .05 NANITNATDUTUNATIU U all

MIN 17 ueaaransnagouanNulslsiuvesdseneuns SumnauszAUNSANYT

a a

Y4 d
M3 15T INgFINVHIAAN

.7 SS df MS f Sig.
IWDEAUTINNITAD A

1. a1uM3 lua (Advertising)
FTUINNGUY 3.236 4 1033 5606  .001*
molungu 37.159 395  0.184

59 40395 399
2. MumMstsznduius (Public Relation)
FEUINNGU 1.468 4 0182 0956 414
meolungu 34571 395 0.190

59U 36.039 399
3. MUMTAUTTUAITVIO (Sale Promotion)
FLHINNGU 0.489 4 0921 4370  .005*
molungu 55.111 395 0211

59 55.600 399
4. umsv1eTaoyana (Personal Selling)
FEUINNGY 15.942 4 0153 0664 575
Melunqu 48.805 395 0230

59 64.747 399
5. ATUAITAAIANIIATY (Direct Marketing)
FENINNGY 13.849 4 0835 3.533  .015*
meylungu 50461 395 0236

39 64310 399
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AI96T9NAFOUANLANAI TIUARWIEAUMSANYT Taeldnisnaaeunuy Scheffe N3AY
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WSanes
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