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Abstract

The purposes of this study are 1) to examine the community context in Bang Ka Ja
Sub — district in Chanthaburi 2) to study the community tourist attraction based learning management
in the area of Bang Ka Ja Sub — district in Chanthaburi. The research populations were selected from
the 10 village of Bang Ka Ja Sub — district in Chanthaburi. The sample group was the group of
10 villages headmen, sub — district headmen, and the brainstorming group of 20 community leaders,
senior people, the long time residents, and many people from different occupations such as teachers,
folk scholars, and community members.

The research findings were found that the ancient Bang Ka Ja Sub — district was called
“Bang Ka Jan” or “Bang Ka Ja Hua Ploy”. The geographical features were the foothill slopes connecting
with rivers with abundantly natural resources. The town was renowned for the following world famous
gemstones : topaz, sapphire, and star sapphire. The original inhabitants of Bang Ka Ja were real
Thai nationality and some were the Chinese immigrants. The important historical landmarks are
Wat Plub, Neon Wong Fort, and many more interesting places. In the focus group discussion, the group
of 20 sub — district headmen, village headmen, volunteer women, villagers, merchants, vendors,
graduate students, teachers, and lecturers agreed to have 9 zone of tourist attractions in the community.

Recommendations from this study are as follows : 1) in the brainstorming meeting, there have
been problems about not having sufficient members in the meeting because women’s groups have
some other errands and they are not available in the scheduled meeting. Thus, the good-timing meeting
schedule should be arranged for all the meeting members 2) the tourism zones of 9 tourist attractions
should be managed appropriately with the time allocation in the trip 3) the learning activities in the
different tourist attractions should be organized for the tourists to participate with the villagers
4) the learning programs should be suitably designed to match the different kinds of tourists who

could be young adults and senior people.





