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Abstract

At present, there are many television programs relating to Thai traditional medicines
and herbs that have gained popularity among TV viewers. This is because Thai people and people
worldwide have placed more importance on taking care of both their physical and mental health.
Also, the government has supported the projects related to Thai traditional medicines and has
made them a major system of the country, parallel to conventional medicines. Based on the
preliminary study, it was found that the proportion of television programs related to Thai
traditional medicines and herbs on television broadcast schedules was relatively small compared
to other television programs. Therefore, the researcher was interested in conducting a study on
production process and guidelines for developing the television program entitled “The Road to
Health” for people living in Chanthaburi Province. The purposes of this study were: 1) to analyze
a production process of the program “The Road to Health” for viewers in Chanthaburi Province,
2) to develop a modeled television program for “The Road to Health” for these viewers. To collect
the data, this qualitative study employed the techniques of observation, in-depth i11té1'view, and
content analysis. There were 26 informants, including the audience of the program, “The Road to
Health”, the program producers, and experts on television media.

The results of the study revealed that, firstly, there were three main steps involved in
producing the TV program “The Road to Health”. These included pre-production, production,
and post-production. Each step was interrelated systematically. In other words, if the pre-production
was well-planned and systematic, the steps of production and post-production would be manageable

based on a team-work and under the supervision, planning, and decision-making of a leader who



was a producer. Secondly, regarding the guidelines for developing the program “The Road to
Health”, these included giving an opportunity for viewers to express their opinions towards the
program, arousing the viewers’ interest, such as inviting a public figure to participate in the
program, motivating the audience by giving away free gifts related to health care, delivering
effective content with a chronological sequence and order, disseminating knowledge in a lively
manner with an appropriate level of language that was not too formal, creating value-added
content by giving various and reliable cited sources, and adding more interesting public news by
relating information to the content broadcast in each episode that lasted approximately 25 minutes.
Moreover, there should be a development of viewers’ perception toward the program by
encouraging them to bring their knowledge from watching to health practice, and producing
the program that was relaxing and informative. Therefore, the producers should improve the program
that responded to the needs of the groups of health-care takers. The program should answer
the problems of lifestyle of every group of viewers. Finally, the program should take a role to lead
society, focusing on health, hygiene, and quality of life, as well as presenting informative content

artfully in such a way that the viewers could feel it.

Keywords: production process of the program “The Road to Health”, television program model

“The Road to Health”, television viewers





