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Abstract

The objectives of this research were: 1) to study the satisfaction level of customers and
2) to compare the personal factors affecting the customers’ satisfaction towards the services of
Krung Thai (Public Company Limited), Phlio Branch in Chanthaburi Province. The subjects were
382 bank customers. The sample size was determined by Krejcie and Morgan’s method. The research
instrument was a 34-item questionnaire with a reliability level of .893. The data were analyzed
by using the Statistical Package for the Social Services (SPSS). The descriptive statistics used in
the research were: mean, percentage, standard deviation, t-test, and F-test for the hypothesis
testing.

The research findings were shown as follows: 1) Customers’ satisfaction towards the services
of Krung Thai Bank (Public Company Limited) Phlio Branch in Chanthaburi Province in overall and
individual aspects of bank service were at a high level. 2) The comparison of the customers’
satisfaction towards the bank service, classified by gender, age, education, occupation and present
residence, showed no significant difference. 3) The satisfaction towards the bank service, classified
by types of service, as a whole was statistically significant at a .05 level. In addition, the difference
was statistically significant at a .05 level of the first aspect, whereas the second aspect made no
difference in the satisfaction of the services offered by the bank. 4) The comparison of each pair of

types of service revealed that the customers’ satisfaction with the bank service was significantly

different at a .05 level.





